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TEXT
1. Hill, Charles W. L.,  Global Business Today, McGraw-Hill  Irwin  , 4th edition, 

2. Selected readings articles assigned in class.

      3.   Lecture notes to be down loaded from the web.

COURSE OBJECTIVES
Management 172 is an introduction to the basic concepts and methods used to analyze globalization, cross-border trade and investment, foreign markets/country differences; global money system, roles of the multinational firm, and operating strategies in the global competitive environment.  
This course covers major theories and practices in international business. Current issues such as outsourcing, terrorism and their impacts on international business will also be examined in class discussions.

GRADING
1. Two Exams - The two exams, 100 points each, are combinations of objective questions and essays.  These exams will cover class discussions, materials from the textbook, and information from video presentations.

        Make-up examinations will only be given for serious and compelling reasons.  Students who         need to take a make-up exam must email me before the test, and leave a message to state             the reason and the telephone number to be reached.

2. Two Individual Papers and Presentation - Students are required to make a  two to three minutes’ briefing on issues related to chapter topics ( you may choose from any key terms listed at the end of the chapter) scheduled that day, along with an one-page write-up to be submitted at the beginning of the class meeting. 

        This one page report must be typewritten with (a) topic (b) citation from a recent 

        source ( not later than October 2005, you also have to footnote the complete source of 

        information) and (c) your opinion

        Each exercise is worth of 15 points.

3. Class attendance from 2/8 – 4/12 accounts for  24 points (these are bonus points, each absence will cost you 3 points)

4.   Students are to form their case study groups during the first three weeks with  five students in each group. The designated case group should prepare a  10 – 12 page  report analyzing the case problem.  An oral presentation will be held in class followed by feedback and discussion. The format of the written case write-up is attached at the end.  Written reports are due before your presentation. Results of peer evaluation will be incorporated into the calculation of individual  final case score

GRADE DISTRIBUTION

 2 exams ------------------------------------ ---------200 points

  Final Case participation (4/26 – 5/10)-------------  50 points

  Individual write-ups and presentation-------------  30 points

  Case report  ------------------------------------------120 points



365 -  400 = A
285 - 314  = C



355 -  364 = A-
270 - 284  = C-



345 -  354= B+
250 - 269  = D+



325 -  344 = B
240 - 249  = D



315 -  324 = B-
Below 240 = F

CLASS POLICIES
1. Students will be assigned specific seats in the class.

2. Class attendance will be monitored starting from the second week.

3. Any students caught cheating will receive a course grade of “F”.

	
	
	
	
	

	Date
	Topic(s)
	Chapter

Reading
	Chapters from which students may choose presentation topics
	Presentations(numbers represent your seating codes given in class)

	     1/25
	Introduction 

Class mechanism

Globalization

Video #1 – Globalization


	1
	
	

	     2/1
	Globalization

National Differences in Political and Economic systems


	1

2
	
	

	     2/8
	Cultural Differences


	3
	1

2
	1-6

7-12

	     2/15
	International Business Ethics

Video#2


	      4


	3
	13-19

20-25

	     2/22
	Trade Theory


	5


	4

5
	26-32

33-38

	     3/1
	The Political economy of International Trade

FDI – Foreign Direct Investment


	6

7
	6

7
	38-44

45-50

	     3/8
	EXAM #1 (CHS.1- 7)


	
	
	

	     3/15
	Spring Recess
	
	
	

	     3/22
	The Foreign Exchange Market

The International Monetary System


	9

10
	9

10
	1-6

7-12

	     3/29
	International Business Strategies

Import / Export 


	11

13
	11

13
	13-19

20-25

	     4/5
	Entry Strategies

Outsourcing and Global Supply Chain


	12

14
	12

14
	26-32

33-38

	     4/12
	Global Marketing and R&D

Global Human Resource Management


	15

16
	15

16
	38-44

45-50

	     4/19
	Exam # 2 ( chs. 9 – 16)


	
	
	       

	     4/26
	  MTV Networks (p. 413)

  McDonald’s and Hindu Culture

   (p.125)

Logitech (p. 194)

Agricultural Subsidies (p. 230)


	
	
	

	     5/3
	Who’s reading your X-ray (p. 40)

Merrill Lynch in Japan (p.443)

      Dell (p. 493)



	
	
	 

	     5/10
	     P&G in Japan (p. 527)  

     Ford and GM in Russia (p. 267)

Etch-A-Sketch Ethics (p. 159)


	
	
	


Supplements

Guidelines for

I. Individual write-up:

a. Issue/topic

b. Quoted materials from secondary sources

c. Your opinion

II. Group Case Report

a. Issue / Problem Statement (no more than 3 lines)

b. Detailed background information of the company / issue (additional research required)

c. Analysis – SWOT analysis if applicable

d. Decision alternatives

e. Implementation

